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Killing Us Softly III (Sut Jhally, 2000; 34 min.)
	

Producer & editor: Sut Jhally
Executive Producer: Media Education Foundation

Abstract: 
Killing Us Softly III is the third in a series of three short films that analyzes the negative manner in which women are portrayed by advertising. (The first film, from 1979, is Killing Us Softly; and the second is Still Killing Us Softly, 1987.) The most recent in the series, this film investigates the continuing trend of how increasingly unrealistic and violent images in advertisements affect the self-images of women, men, and children.

Lecturer:  Jean Kilbourne, Harvard University

Questions for Discussion:
1.  Watch for the significant trends that Kilbourne tracks in advertising images of women. What are these trends? Have the messages over the years increased? Decreased? Changed? How?
2.  Though Kilbourne focuses on the gendered performance of femininity, she doesn't spend too much time on images of masculinity. How do contemporary advertising images shape gendered definitions of masculinity?
3.  How are these images connected to self-image crises and eating disorders such as anorexia and bulimia? Do you think younger audiences/girls are more susceptible to them than grown women? Why or why not?
4.  Do you think these types of images affect women's roles on the job/in their workplaces? How?  Find examples from the film.
5.  Kilbourne doesn't spend much time analyzing images of women of color in the media. Do you think she could have spent more time on this? Why or why not? If yes, suggest a few examples of moments in the film that you think she should have addressed stereotypes of women of color among the images she selected.

Key terms and concepts

· 
· Beauty, image power
· Ads are the foundation of mass media
· Ads sell products, but also values, ideologies, normalcy, identity
· Women must be young, thin, white, pretty
· Failure to attain perfection is inevitiable, so must spend $$$$$$$$$$$$$
· Objectification
· Commodification
· Internalization
· Fragmentation, dismemberment
· Stereotypes
· Silence vs. voice, agency, power
· Race affects power
· Infantalization vs. mature sexuality
· Heterosexism
· Pornography and violence vs. sex and relationships
· Polarized gendered behaviors (masculine is valued, feminine is devalued)
